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Synopsis

The fast-moving digital environment has been disorienting for traditional businesses, and many may
not even realize their strategies are outdated. If managed correctly, lagging businesses can
transition by harnessing the power of the digital age to create new value for customers and
outperform their competitors. Drawing on years of experience as an educator, researcher, and
consultant, David L. Rogers identifies five key rules&#151;and provides practical, hands-on
tools&#151;that will help businesses of all sizes adapt, innovate, and maximize value
creation.Rogersa ™s rules address critical categories for every business: customers, competition,
data, innovation, and the value proposition. For each, he presents diverse case studies (from
companies such as Apple and Uber to GE and the New York Times), discusses common
challenges to adopting the digital approach, and provides companies and business leaders clear,
tested steps to implement new practices. Rogers shows that, rather than being &#147;disrupteda «
by digital business models, any business can learn the rules of todaya ™s leading digital
enterprises. This playbook is all business leaders need to create and pursue a digital plan that

works.
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Customer Reviews

This book is a must read for anyone who is looking for a good book on digital transformation. The
book is packed with good practical examples from well-known digital native and traditional
companies including tools, suggestions and interesting information about digital transformation.With
his professional background in Business Strategy and Digital Marketing, the author profoundly
provides a unique view on Digital Strategy. This book consists of seven chapters with conclusion in
the end. Self- assessment is also provided to conduct an audit of the businessa ™s readiness for
digital transformation. The first chapter begins with the five domains of digital transformation which
cover customers, competition, data, innovation and value. The author explains how digital forces are
reshaping such domains. In this chapter, key concepts and strategic themes of digital
transformation are defined. | believe that these five domains are essential factors that need to be
seriously considered by all companies under the digital environment. Even though organizational
challenges have been mentioned in this book, my personal view is that this topic should be
considered as a domain in digital transformation as well. Chapter two focuses on customer domain.
The author points out that the relationship of customers to businesses is changing therefore
business people have to rethink about their customers. The author explains how and why such
relationship to customers is changing in every industry. The author also points out that we are no
longer in Mass market business model but we are in the midst of a profound shift toward

a ceCustomer network modelé «. With the emerging of digital platform businesses, | believe that

everyone can see this shifting.

Download to continue reading...

The Digital Transformation Playbook: Rethink Your Business for the Digital Age (Columbia Business
School Publishing) Kindle Publishing Box Set: How To Write A Book In Less Than 24 Hours, K
Money Mastery & Kindle Marketing Secrets (Kindle Publishing, Kindle Marketing, Book Publishing,
E-Book Publishing) Designing for Growth: A Design Thinking Tool Kit for Managers (Columbia
Business School Publishing) The Designing for Growth Field Book: A Step-by-Step Project Guide
(Columbia Business School Publishing) Solving Problems with Design Thinking: Ten Stories of
What Works (Columbia Business School Publishing) Designing for Growth: A Design Thinking
Toolkit for Managers (Columbia Business School Publishing) The Most Important Thing llluminated:

Uncommon Sense for the Thoughtful Investor (Columbia Business School Publishing) The Most


http://overanswer.com/en-us/read-book/lnqOn/the-digital-transformation-playbook-rethink-your-business-for-the-digital-age-columbia-business-school-publishing.pdf?r=TbCSTarm7BKc0xTYbm%2FBNHCrSC1u4c6CnHlvfx4sM3o%3D

Important Thing: Uncommon Sense for the Thoughtful Investor (Columbia Business School
Publishing) Inside the Investments of Warren Buffett: Twenty Cases (Columbia Business School
Publishing) Charlie Munger: The Complete Investor (Columbia Business School Publishing) More
Than You Know: Finding Financial Wisdom in Unconventional Places (Updated and Expanded)
(Columbia Business School Publishing) Capital and the Common Good: How Innovative Finance Is
Tackling the World’s Most Urgent Problems (Columbia Business School Publishing) What | Learned
Losing a Million Dollars (Columbia Business School Publishing) Interest Rate Swaps and Other
Derivatives (Columbia Business School Publishing) Investing: The Last Liberal Art (Columbia
Business School Publishing) Book of Value: The Fine Art of Investing Wisely (Columbia Business
School Publishing) Creative Strategy: A Guide for Innovation (Columbia Business School
Publishing) The Activist Director: Lessons from the Boardroom and the Future of the Corporation
(Columbia Business School Publishing) Strategic Intuition: The Creative Spark in Human
Achievement (Columbia Business School Publishing) Genealogy of American Finance (Columbia

Business School Publishing)

Dmca


http://overanswer.com/en-us/dmca

